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WHAT IS POWER?

s I began to put this issue together this month, I pondered the
question and sought out to find the meaning of power. What I

ound along the way was a journey of self-discovery. Power

comes in many forms from the power of love, the power of letting go, the
power of beauty, the power of perception and the power of persuasion.

In this issue we were able to interview some of the most fascinating people
in the world who are making a difference. We featured rags to riches
stories such as a selfmade billionaire who started as a janitor at a computer
store to the legendary Barbara Corcoran and her journey to become the
queen of real estate to one of the most influential investors on Shark Tank.
We also had a chance to meet Heide Lindgren, a world renowned model
who is using her beauty to effect social change in third world countries.
Symbolizing the epitome of status, power and wealth was the stunning
$60 Million Baccarat penthouse overlooking Manhattan which served as
the backdrop for our spring fashion spread.

May is also the month to honor our moms. We delved into the power of
healing and beauty for our mother’s day theme with new rituals and beauty
treatments to harnessing the power of nature in our beauty regime. Let’s
not forget the power of taste and scent as we showcased some of the city’s
greatest culinary offerings.

Francis Bacon has said, “Knowledge is power.” What I learned from
these fascinating icons is that we all possess the power of free will and
personal empowerment as well as hold the power to change ourselves.
Whether we impart power or submit to it, the power is really in you.

RESIDENT MAGAZINE - ASPIRATIONAL & ATTAINABLLE

Hillary Latos

Editor in Chief
hillaryl@resident.com
@NY_Resident

12 + Resident * May 2016



CONTENTS

LUXE LIVING
)

0&A HOTEL

/8

SEBASTIAN WOLSKI

81

DEBBIE TRAVIN | DTL INTERIORS

84
CLAUDIA SAEZ-FROMM
& MARK DAVID FROMM

86

INSIDE LOOK WITH DEBBIE BAUM

88

SOHO WEST NEIGHBORHOOD

90

MYRA NOURMAND

92

THE ONES TO WATCH MAY 2016

94

MEET KATHERINE SALYI

IMBIBE
98

JIMMY AT THE JAMES

100

DINING OUT: MAY 2016

106

DINING IN THE HAMPTONS

108

AN AUSTRIAN AFFAIR

110
MAISON MARCEL

112

JULIE ROSE: SWEET HOSPITALITY GROUP

e

HERB KARLITZ: EATUP

ESCAPES

118
A JAMAICAN GETAWAY

120

THE MOST EXTRAVAGANT HOTELS

122

THE BETSY HOTEL

N
>

CONCEPUTUALIZED BY: Hillary Latos - PHOTOGRAPHY: Evan C FvanWasHerePhotography.com
SIYLIST: Engie Hassan | Engiestyle.com. - STYLISTASSISTANT: Ornella. Suad. - HAIR: Emily Carcaramo | manestylenyc.com + MAKEUPBY: Oscar Caballero

a -e SHOT ON LOCATION AT:
Baccarat Hotel & Residences New York, Penthouse selling for $60 million with Douglas Elliman Development Marketing
(212765-5300) 20 West 53rd Street New York, NY 10019

ON JESSICA: DRESS: Herve Leger | EARRINGS: Tanz{iRab
- -, 3
‘.UN Amm SHIRT: Armani | PANTS: Zegna
=5 =

N

125

BEST OF SOUTH FLORIDA

128

TYLER PLACE RESORT

130

HUDSON VALLEY

132

THE CARLYLE

134

MANDARIN HOTEL, LONDON

137

WEEKEND IN LONDON

140

OCEAN 2 RESORT

142

A SMARTER WAY TO JET

URBANITE

146
TRIBECA SOIREES

150

FROM BLUEGRASS TO TRAGIC

152

BRIGHT STAR & DADDY LONG LEGS

154

SEE AND BE SCENE: MAY 2016

158
NY THOROUGHBRED BREEDERS BANQUET

160

CHASING BOCKER'S TAIL

168

LASTWORD




+' Bannermdn Castle

FREE TIME?

Actually, it's priceless. Make sure you're
spending it wisely. You don’t need a whole
week to W’rhe Hudson Valley.

Located about an hour from NYC by car,
bus or train.

Ditenitly pm

l

dufchesstourism.com
DUTCHESS
GO0 TOURISM

RESTENT

NEW YORK | HAMPTONS SO0 LORIDA | LOS ANGELES

RESIDEN

eororincHier HILLARY LATOS

BEAUTY EDITOR JENNIFER PELAEZ

CULTURE EDITOR JOE ALEXANDER

EDITORIAL ASSISTANT HAITING TAN

SOCIAL COLUMNIST GLARA MORGAN

CONTRIBUTING EDITORS NORAH BRADFORD

FEATURED CONTRIBUTORS ANN GRENIER, BARRY BASSIS, BENNETT
MARCUS, BETH LANDMAN, CARLOS LACAYO, DIAN LU, DOMINIC DEFREITAS,
ELENA MURZELLO, ERIK DOLAN-DEL VECCHIO, GEORGE CAHN, HOPE GAINER,
JANE PONTARELLI, JESSE TOPAL, JUDY KOUTSKY, JUSTIN HEITMAN, KRISTEN
OLIVERI, LILLIAN LANGEVIN, LISA LOVERRO, NATHALIE BARCLAY,

ARTFULLY DESIGNED BY ENRIJOHN ANGELES

PHOTOGRAPHER EVAN GUTTMAN

CINEMATOGRAPHER /POST PRODUCTION EDITOR BENJAMIN ADLER
SOCIAL PHOTOGRAPHER PATRICK MCMULLAN

CONTRIBUTING PHOTOGRAPHER STEVE SANDS

CREATIVE CONTRIBUTOR MARCO MARANGHELLO

VICE PRESIDENT OF MARKETING & ACCOUNTS ALYSSA MONTALBANO
SOCIAL MEDIA & MARKETING ASSOCIATE AMAURY GELABERT
SALES AND MARKETING ASSOCIATE AUDRA KENNEY

rresipen/pususHER MIGHAEL TRAVIN
associate puslisHer MELISSA KASSIS

RESIDENT IS PUBLISHED TWELVE TIMES ANNUALLY. HAMPTONS RESIDENT IS PUBLISHED FOUR TIMES ANNUALLY BY METRO RESIDENT.
COPYRIGHT 2016 BY RESIDENT MAGAZINE. ALL RIGHTS RESERVED. REPRODUCTION OF ANY MATERIAL FROM THIS ISSUE EXPRESSLY
FORBIDDEN WITHOUT PERMISSION OF THE PUBLISHER. UNSOLICITED MANUSCRIPTS AND PHOTOGRAPHS ARE WELCOME ON AN EXCLUSIVE
BASIS, BUT MUST BE ACCOMPANIED BY A SELF-ADDRESSED STAMPED ENVELOPE. REASONABLE CARE IN HANDLING MANUSCRIPTS AND
PHOTOGRAPHS WILL BE TAKEN, BUT RESIDENT MAGAZINE CANNOT BE RESPONSIBLE FOR UNSOLICITED MATERIALS SUBMITTED. PRINTED IN
THE US.A.



BEHIND THE SCENES | May 2016 Photo Shoots

BARBARA CORCORAN PHOTO SHOOT
HEIDE LINDGREN PHOTO SHOOT
BACCARAT FASHION SHOOT

22 « Resident * May 2016



CONCEPUTUALIZED BY: Hillary Latos
PHOTOGRAPHY: Evan Guttman | EvanWasHerePhotography.com
HOTOGRAPHERS ASSISTANT: Kensey Jean | Instagram.com./kenseyjean & Mason Hunt
HUTU’-PHV RETOUCHER: Roza Zamoldinova | roza.zamold.in
CINEMATOGRAPHER: : Benjamin Adler | BenjaminAdlerFilms.com
= GINEMATOGRAPHER: Abiel Hernande

L POST PRODUCTION EDITOR: Benjami dler
-

-
b

.,

STYLIST: Engie Hassan | Engies

STYLIST ASSISTANT: Ornella Suad

HAIR: Emily Carcaramo | maanmyc.com o
/ BY: Oscar Caballero

o,

anagement

HOT ON LOCATION AT:
otel & Residence
0 million with Dougla
et New York, NY 100

54 e+ Resident ¢ May 2016




ON RENE: BLAZER: Brunello Cucinelli | SHIRT: Armani | PANTS: Zegna
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ON JESSICA: pReSs: Alice & Olivia | NECKLACE & EARRINGS: Damas Jewelry
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ON JESSICA: DRESS: Gucci | HANDBAG: Celine
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ON JESSICA: 70P & SKIRT: Alexander McQueen | SHOES: Gucci
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A Model tor Social Change

BY HILLARY LATOS

All photos by: Evan Guttman EvanWasHerePhotography.com | Hair Stylist: Marco Maranghello | Makeup: Oscar Caballero

Fashion Stylist: Engie Hassan of EngieStyle | Assistant Stylist: Michael Roseberg | Location: Jimmy at the James Hotel

“LLIFE IS EITHER A
GREATADVENTURE
OR I'T'S NOTHING.”

~ Helen Keller

his is a mantra that supermodel Heide
I Lindgren seems to live by. From the time
she started modeling as a teenager, this
Boca native has been on a non stop adventure
taking her to all four corners of the globe where
she uses her influence and modeling prowess to
effect change in third world countries. A free spirit
and humanitarian, all of her energy is focused on
helping the less fortunate from spearheading charities
to empowering locals with jobs to develop skills,
and self sufficiency, to promoting brands with a
social conscious. Here Resident catches up with
the dynamic and gorgeous Heide Lindgren on the
panoramic Jimmy atop the James Hotel in Soho
with glorious views over downtown Manhattan and
beyond.

Q: Can you tell us more about the charity that is closest to
your heart?

LINDGREN: The charity I work with is called Rebuild
Globally, which was founded after the earthquake
in Haiti. Originally, the founder, Julie Colombino,
went down to help out with their disaster relief.
Basically during that process, we kept hearing we
don’t want aid, we want jobs. So she took it upon
herself to found Rebuild Globally which started
with a sandal company to provide jobs for the

community. She partnered up with women from
the community and began a cultural liaison so we
didn’t step on anybody’s toes and made sure everything
is done the way they like to do things down there,
so it wasn’t people rushing and telling you how to
do things. Through the non-profit we were able to
found a for-profit Haitian company that is now
selfsufficient.

So I travelled down to Haiti three summers now,
with a school called English in Mind, one of the
only free adult English schools in the community
down there. In the mornings when we weren’t in
class, we would travel around and visit with different
organizations that had been getting started in the
Haitian community. I came across Rebuild, they’d
been making flip flops for about five years at that
point. I fell in love with their mission and just
everything that they stood for and the work they
were doing in the community. I said I really wanted
to help but I didn’t know how so I said why don’t
you let me design you a cuter sandal rather than
just a flip flop because we don’t wear flip flops in
New York right? Design something that you can
go to brunch with, go to castings with, so that’s how
it started and then it just turned into family relationship.

Q: What are some of your summer plans?

LINDGREN: T actually just found out that I would be
traveling to Honduras and Nicaragua with a company
called Rice Bowls. I'm definitely going to go home
to Florida see my family and check in with them.
I'really haven’t spent a ton of time out in the Hampton,
I've been out a couple of times but I would love to
go explore it some more.

Q: Who are some of your favorite designers?

LINDGREN: Deux Mains is obviously one of my favorites,
the sandal company. But I also really love Article
22. They turn bomb shreds into gorgeous jewelry
and I really love their story and mission. I really
love Sasa designs, they work with deaf women in
Kenya. It’s really a beautiful and wonderful mission
they have there and they also create beautiful
products which is important. You can have a great
story but if you’re not creating an amazing product
then people aren’t going to buy it. Koopels has
some really beautiful lounge wear, while Raven +
Lily also does an amazing job.

Q: A lot of your clothing looks like it has a story
behind it for the greater good.

LINDGREN: When we were doing impact garden that
was our absolute goal. To have each one of the
brands with a purpose beyond just a profit. We
made sure to bring that together.

Q: You sound almost like Angelina Jolie, like a goodwill
ambassador:

LINDGREN: I just pinch myself everyday, I can’t believe
I get to live the life that I live. I can’t understand
living life where you don’t pay that forward or you
look bad in some way. It just doesn’t make sense
to me to be any other way.

Q: What campaign are you working on?

LINDGREN: Workwise, I told my agent not to call me
for six months because I was so obsessed with this
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event and making sure that the inaugural kick off
was a winner but I'm actually going to London next
week. I've got a new agency over there so I'm going
to be visiting with clients next week and getting
started in London again so that will be exciting.

Q: So you’re living bi-continentally?

LINDGREN: Yes. I spend a lot of time over the Atlantic
Ocean.

Q: What are some of your favorite places in New York?

LINDGREN: I am in the process of moving. I've been
on the upper west side for a while now, so I'm
exploring downtown now and checking it out. I
lived here 10 years so I definitely know it. When
you’re not in the midst of it, it’s kind of unfamiliar
but I love Locanda Verde it’s one of my favorite
restaurants in the Greenwich Hotel. I love to go
dancing but I don’t go often but every once in a
while I'hit Up and Down to get my dance on, they
always have good music. I also love to hit Central
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Park, I'm such a nature girl, as well as going upstate
to Cold Springs to go hiking.

Q: How long are you going to be in London_for?

LINDGREN: Just a week. We actually have our annual
fundraiser in Orlando for Rebuild Globally so
March has been a packed month for us. So right
after London I'm going to head to Orlando to get
ready for that.

Q: Is there a place that you haven’t been that you would like
to go to?

LINDGREN: Yeah I was actually saying this morning
that I’d love to go to Turks and Caicos and Tahiti.

Q: Post modeling, what are you thinking of doing?

LINDGREN: T actually just applied to Columbia, so
waiting to find out if I get in. I am looking to go
into their School of General Studies and study
Psychology with the intention of finally getting a

Masters in occupational therapy. I'd love to work
with older people and help them rehabilitate
themselves and get back to their normal lives from
whatever situation they were in before.

Q: Where are you from originally?

LINDGREN: Boca Raton, Florida. So I'm going to see
some of my family at the fundraiser which will be

great.

Q: Are there any other projects you’re working on?

LINDGREN: We’re already talking about round two for
Impact Garden but I think we should probably
hold off on that and the details for now but we’re
really looking forward to doing it again. We got
really great feedback and everybody seem to have
a fun time. I think that really great connections
were made which is kind of the purpose of what
we were going for. Obviously we wanted all the
brands to have sales but the connections and the
exposures that you can get were amazing in a venue
like MSG. They were so kind and wonderful and
so great to work with so we definitely have to try
to make sure to live up to that in our next event.

Q: How did you team up with Angela Lindvall?

LINDGREN: I just met Angela. It was so fantastic that
she came out for this. It was kind of amazing to
see how much of her life just kind of intertwined
with what we were doing and what we believed in
from the wellness aspect to the environmental
aspect to the fashion aspect of things. She just
completely embodied everything Impact Garden
was seeking to achieve. So we were really thrilled
she was able to come out and teach that class for
us.

Q: How would you describe your personal style?

LINDGREN: For sure laid-back. I don’t like to put a lot
of effort into it. I usually like to keep it cool and
comfy but with a little bit of sexiness in there for
sure. 'm not cutesy at all, 'm not a bows and
headbands kind of girl.

Q: What was your favorite campaign that you’ve done?

LINDGREN: Oh Guess for sure! My favorite one was
the Marilyn Monroe ad that they shot at the airport
and one of my favorite shots was where I was on

the airplane wing.

Heidelindgren.com
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