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As I began to put this issue together this month, I pondered the 
question and sought out to find the meaning of power.  What I 
found along the way was a journey of self-discovery.  Power 

comes in many forms from the power of love, the power of letting go, the 
power of beauty, the power of perception and the power of persuasion.  

In this issue we were able to interview some of the most fascinating people 
in the world who are making a difference. We featured rags to riches 
stories such as a self-made billionaire who started as a janitor at a computer 
store to the legendary Barbara Corcoran and her journey to become the 
queen of real estate to one of the most influential investors on Shark Tank.  
We also had a chance to meet Heide Lindgren, a world renowned model 
who is using her beauty to effect social change in third world countries.  
Symbolizing the epitome of status, power and wealth was the stunning 
$60 Million Baccarat penthouse overlooking Manhattan which served as 
the backdrop for our spring fashion spread.  

May is also the month to honor our moms.  We delved into the power of 
healing and beauty for our mother’s day theme with new rituals and beauty 
treatments to harnessing the power of nature in our beauty regime.  Let’s 
not forget the power of taste and scent as we showcased some of the city’s 
greatest culinary offerings.

Francis Bacon has said, “Knowledge is power.”   What I learned from 
these fascinating icons is that we all possess the power of free will and 
personal empowerment as well as hold the power to change ourselves.  
Whether we impart power or submit to it, the power is really in you.

Hillary Latos
Editor in Chief
hillaryl@resident.com
@NY_Resident
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Appreciate

FREE TIME?
Actually, it’s priceless. Make sure you’re 
spending it wisely. You don’t need a whole 
week to Appreciate  the Hudson Valley. 
 

Located about an hour from NYC by car,  
bus or train.

d u t c h e s s t o u r i s m . c o m
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Bannerman Castle

Vanderbilt Mansion National Historic Site

Fisher Center for Performing Arts
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WELCOME TO 

TURKS & CAICOS ISLANDS

World Class Turks and Caicos Luxury Hotels, Spas, and Restaurants await, as do our 
famous stretches of uncrowded beaches and vibrant coral reefs. On land or below the 

water, you’ll relax in the unique serenity, hospitality, and beauty of our islands.

Turksandcaicostourism.com
/tcitourism

Providenciales, #1 Island in 2015  |  Grace Bay Beach, best beach in the world, 2016
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May 2016 Photo ShootsBEHIND THE SCENEs

Barbara Corcoran Photo shoot

Heide Lindgren Photo shoot

Baccarat Fashion Shoot
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Conceputualized by: Hillary Latos
Photography: Evan Guttman | EvanWasHerePhotography.com
Photographers Assistant: Kensey Jean | Instagram.com/kenseyjean & Mason Hunt
Photography Retoucher: Roza Zamoldinova | roza.zamold.in
Cinematographer: : Benjamin Adler | BenjaminAdlerFilms.com 
Cinematographer: Abiel Hernandez
Post Production Editor: Benjamin Adler

Stylist: Engie Hassan | Engiestyle.com
Stylist assistant: Ornella Suad
Hair: Emily Carcaramo | manestylenyc.com
Makeup by: Oscar Caballero

Models:  

Rene Grincourt | One.1Management
Andrew Churchill | One.1Management
Jessica Caetano | One.1Management
Emma D. | One.1Management

Shot on location at:  

Baccarat Hotel & Residences New York, Penthouse
Selling for $60 million with Douglas Elliman Development Marketing (212-765-5300)
20 West 53rd Street New York, NY 10019

Perched atop a gleaming beacon in Manhattan’s skyline is the $60 
Million Duplex Penthouse at the Baccarat Residences which is a 
symbol of beauty, status and power.  Dramatic floor to ceiling windows 
offer sweeping panoramic vistas of Gotham making this the perfect 
backdrop to showcase the luxurious side of spring fashion.
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A VIEW FROM 

THE TOP
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Experience 
True Elegance

Whichever accommodation you choose, each Horned Dorset Primavera suite is inspired by Moroccan 
interior design and is exquisitely decorated with authentic Moroccan accents. All suites have two floors 
which contain a main master bedroom with plush king-sized bed, full-size marble bathroom featuring 
a walk-in jet shower and freestanding soaking tub, plus all the optimal bathroom facilities. All suites 
have a living room, kitchenette, downstairs secondary bathroom and a private, personal plunge pool. 

Our suites exhibit beauty and imbue a sense of opulence and relaxation.

To view our image library, beachfront locale, all onsite amenities, and to check availability, visit www.horneddorset.com Or call (800) 633-1857
www.facebook.com/horneddorsetprimavera

   

On Jessica & Emma: Gowns: Espen Salberg Couture | Jewelry: Tanzil Rab | Shoes: Chanel

On Andrew & Rene: Rene’s Suit: Espen Salberg Couture & Andrew’s Suit: Hugo Boss | Shirt: Armani | Shoes: Salvatore Ferragamo62  •  Resident  •  May 2016



“LIFE IS EITHER A 
GREAT ADVENTURE
OR IT’S NOTHING.” 

– Helen Keller  

This is a mantra that supermodel Heide 
Lindgren seems to live by.  From the time 
she started modeling as a teenager, this 

Boca native has been on a non stop adventure 
taking her to all four corners of the globe where 
she uses her influence and modeling prowess to 
effect change in third world countries.  A free spirit 
and humanitarian, all of her energy is focused on 
helping the less fortunate from spearheading charities 
to empowering locals with jobs to develop skills, 
and self sufficiency, to promoting brands with a 
social conscious.  Here Resident catches up with 
the dynamic and gorgeous Heide Lindgren on the 
panoramic Jimmy atop the James Hotel in Soho 
with glorious views over downtown Manhattan and 
beyond.

Q: Can you tell us more about the charity that is closest to 
your heart? 

Lindgren: The charity I work with is called Rebuild 
Globally, which was founded after the earthquake 
in Haiti. Originally, the founder, Julie Colombino, 
went down to help out with their disaster relief. 
Basically during that process, we kept hearing we 
don’t want aid, we want jobs. So she took it upon 
herself to found Rebuild Globally which started 
with a sandal company to provide jobs for the 

community. She partnered up with women from 
the community and began a cultural liaison so we 
didn’t step on anybody’s toes and made sure everything 
is done the way they like to do things down there, 
so it wasn’t people rushing and telling you how to 
do things. Through the non-profit we were able to 
found a for-profit Haitian company that is now 
self-sufficient. 

So I travelled down to Haiti three summers now, 
with a school called English in Mind, one of the 
only free adult English schools in the community 
down there. In the mornings when we weren’t in 
class, we would travel around and visit with different 
organizations that had been getting started in the 
Haitian community. I came across Rebuild, they’d 
been making flip flops for about five years at that 
point. I fell in love with their mission and just 
everything that they stood for and the work they 
were doing in the community. I said I really wanted 
to help but I didn’t know how so I said why don’t 
you let me design you a cuter sandal rather than 
just a flip flop because we don’t wear flip flops in 
New York right? Design something that you can 
go to brunch with, go to castings with, so that’s how 
it started and then it just turned into family relationship. 

Q: What are some of  your summer plans? 

Lindgren: I actually just found out that I would be 
traveling to Honduras and Nicaragua with a company 
called Rice Bowls. I’m definitely going to go home 
to Florida see my family and check in with them. 
I really haven’t spent a ton of time out in the Hampton, 
I’ve been out a couple of times but I would love to 
go explore it some more. 

Q: Who are some of  your favorite designers? 

Lindgren: Deux Mains is obviously one of my favorites, 
the sandal company. But I also really love Article 
22. They turn bomb shreds into gorgeous jewelry 
and I really love their story and mission. I really 
love Sasa designs, they work with deaf women in 
Kenya. It’s really a beautiful and wonderful mission 
they have there and they also create beautiful 
products which is important. You can have a great 
story but if you’re not creating an amazing product 
then people aren’t going to buy it. Koopels has 
some really beautiful lounge wear, while Raven + 
Lily also does an amazing job. 

Q: A lot of your clothing looks like it has a story 
behind it for the greater good. 

Lindgren: When we were doing impact garden that 
was our absolute goal. To have each one of the 
brands with a purpose beyond just a profit. We 
made sure to bring that together. 

Q: You sound almost like Angelina Jolie, like a goodwill 
ambassador. 

Lindgren: I just pinch myself everyday, I can’t believe 
I get to live the life that I live. I can’t understand 
living life where you don’t pay that forward or you 
look bad in some way. It just doesn’t make sense 
to me to be any other way. 

Q: What campaign are you working on? 

Lindgren: Workwise, I told my agent not to call me 
for six months because I was so obsessed with this 

By Hillary Latos

A Model for Social Change

All photos by: Evan Guttman EvanWasHerePhotography.com | Hair Stylist: Marco Maranghello | Makeup: Oscar Caballero 

Fashion Stylist: Engie Hassan of EngieStyle | Assistant Stylist: Michael Roseberg | Location: Jimmy at the James Hotel
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Earrings: Cartier
Top: See by Chloe
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Necklace: Robert Lee Morris
Bag: Love is Mighty Bag | Rebuildglobally.org 

Shoes: Pierre Hardy
Dress: Alexander Wang

event and making sure that the inaugural kick off 
was a winner but I’m actually going to London next 
week. I’ve got a new agency over there so I’m going 
to be visiting with clients next week and getting 
started in London again so that will be exciting. 

Q: So you’re living bi-continentally? 

Lindgren: Yes. I spend a lot of time over the Atlantic 
Ocean.  

Q: What are some of  your favorite places in New York? 

Lindgren: I am in the process of moving. I’ve been 
on the upper west side for a while now, so I’m 
exploring downtown now and checking it out. I 
lived here 10 years so I definitely know it. When 
you’re not in the midst of it, it’s kind of unfamiliar 
but I love Locanda Verde it’s one of my favorite 
restaurants in the Greenwich Hotel. I love to go 
dancing but I don’t go often but every once in a 
while I hit Up and Down to get my dance on, they 
always have good music. I also love to hit Central 

Park, I’m such a nature girl, as well as going upstate 
to Cold Springs to go hiking. 

Q: How long are you going to be in London for? 

Lindgren: Just a week. We actually have our annual 
fundraiser in Orlando for Rebuild Globally so 
March has been a packed month for us. So right 
after London I’m going to head to Orlando to get 
ready for that. 

Q: Is there a place that you haven’t been that you would like 
to go to? 

Lindgren: Yeah I was actually saying this morning 
that I’d love to go to Turks and Caicos and Tahiti. 

Q: Post modeling, what are you thinking of  doing? 

Lindgren: I actually just applied to Columbia, so 
waiting to find out if I get in. I am looking to go 
into their School of General Studies and study 
Psychology with the intention of finally getting a 
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Masters in occupational therapy. I’d love to work 
with older people and help them rehabilitate 
themselves and get back to their normal lives from 
whatever situation they were in before. 

Q: Where are you from originally? 

Lindgren: Boca Raton, Florida. So I’m going to see 
some of my family at the fundraiser which will be 
great. 

Q: Are there any other projects you’re working on? 
 
Lindgren: We’re already talking about round two for 
Impact Garden but I think we should probably 
hold off on that and the details for now but we’re 
really looking forward to doing it again. We got 
really great feedback and everybody seem to have 
a fun time. I think that really great connections 
were made which is kind of the purpose of what 
we were going for. Obviously we wanted all the 
brands to have sales but the connections and the 
exposures that you can get were amazing in a venue 
like MSG. They were so kind and wonderful and 
so great to work with so we definitely have to try 
to make sure to live up to that in our next event. 

Q: How did you team up with Angela Lindvall? 

Lindgren: I just met Angela. It was so fantastic that 
she came out for this. It was kind of amazing to 
see how much of her life just kind of intertwined 
with what we were doing and what we believed in 
from the wellness aspect to the environmental 
aspect to the fashion aspect of things. She just 
completely embodied everything Impact Garden 
was seeking to achieve. So we were really thrilled 
she was able to come out and teach that class for 
us. 

Q: How would you describe your personal style? 

Lindgren: For sure laid-back. I don’t like to put a lot 
of effort into it. I usually like to keep it cool and 
comfy but with a little bit of sexiness in there for 
sure. I’m not cutesy at all, I’m not a bows and 
headbands kind of girl. 

Q: What was your favorite campaign that you’ve done? 

Lindgren: Oh Guess for sure! My favorite one was 
the Marilyn Monroe ad that they shot at the airport 
and one of my favorite shots was where I was on 
the airplane wing. 

Heidelindgren.com
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to Cold Springs to go hiking. 

Q: How long are you going to be in London for? 

Lindgren: Just a week. We actually have our annual 
fundraiser in Orlando for Rebuild Globally so 
March has been a packed month for us. So right 
after London I’m going to head to Orlando to get 
ready for that. 

Q: Is there a place that you haven’t been that you would like 
to go to? 

Lindgren: Yeah I was actually saying this morning 
that I’d love to go to Turks and Caicos and Tahiti. 

Q: Post modeling, what are you thinking of  doing? 

Lindgren: I actually just applied to Columbia, so 
waiting to find out if I get in. I am looking to go 
into their School of General Studies and study 
Psychology with the intention of finally getting a 
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Masters in occupational therapy. I’d love to work 
with older people and help them rehabilitate 
themselves and get back to their normal lives from 
whatever situation they were in before. 

Q: Where are you from originally? 

Lindgren: Boca Raton, Florida. So I’m going to see 
some of my family at the fundraiser which will be 
great. 

Q: Are there any other projects you’re working on? 
 
Lindgren: We’re already talking about round two for 
Impact Garden but I think we should probably 
hold off on that and the details for now but we’re 
really looking forward to doing it again. We got 
really great feedback and everybody seem to have 
a fun time. I think that really great connections 
were made which is kind of the purpose of what 
we were going for. Obviously we wanted all the 
brands to have sales but the connections and the 
exposures that you can get were amazing in a venue 
like MSG. They were so kind and wonderful and 
so great to work with so we definitely have to try 
to make sure to live up to that in our next event. 

Q: How did you team up with Angela Lindvall? 

Lindgren: I just met Angela. It was so fantastic that 
she came out for this. It was kind of amazing to 
see how much of her life just kind of intertwined 
with what we were doing and what we believed in 
from the wellness aspect to the environmental 
aspect to the fashion aspect of things. She just 
completely embodied everything Impact Garden 
was seeking to achieve. So we were really thrilled 
she was able to come out and teach that class for 
us. 

Q: How would you describe your personal style? 

Lindgren: For sure laid-back. I don’t like to put a lot 
of effort into it. I usually like to keep it cool and 
comfy but with a little bit of sexiness in there for 
sure. I’m not cutesy at all, I’m not a bows and 
headbands kind of girl. 

Q: What was your favorite campaign that you’ve done? 

Lindgren: Oh Guess for sure! My favorite one was 
the Marilyn Monroe ad that they shot at the airport 
and one of my favorite shots was where I was on 
the airplane wing. 
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